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Abstract 

The COVID-19 pandemic has affected business activities globally, and as a result many organizations have taken 

ICT as the most alternative to continue their businesses. This study is centered on how insurance companies has 

used ICT to work out their businesses during the pandemic lockdown. The finding of the study shows that ICT has 

contributed to insurance business during this period. The study recommended that insurance industry should allocate 

more resources to ICT in order to facilitate more productivity in their businesses. 
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Introduction  

Corona virus diseases (COVID-19) are infectious diseases caused by newly discovered coronavirus.  Aside being 

health Crisis, corona virus has also triggered the social and economic consequences for individual, corporate and 

government parastatals across the globe (Banwo, Ighalo 2020). 

Due to the spread of the virus, most countries had to place restriction of movement and also disrupting economic 

activities and social gathering. On 30
th
 of March 2020, the Federal Government of Nigeria enforces the restriction of 

movement, as well as total lockdown in some part of the country, most especially in states where the cases are high 

and has the highest population, particularly, Lagos, Abuja, and Ogun state. The mentioned states do not only have 

the highest population but are also the place where most companies has their headquarters. 

In other to prevent total economic shut down, the Federal Government advised and recommended business 

continuity plan, especially in sectors delivering critical services such as insurance, financial, and telecommunication 

sector. Due to this approach, most activities across various sectors were backed by digital mode of operations, and 

also, the policy of a Nigerian economy with the virus were being leveraged on digital option, which align with the 

digital economy drive of the country.  Often times, applications and software such as, Skype, Google meet, Zoom 

WhatsApp Video and others were being used to conduct trainings, virtual classes (students) in the country. 

As different sectors return to their normal business activities after months of lockdown on account of the pandemic, 

insurance sector operators have continued to weigh the impact of the virus on their businesses. Industry stakeholders 

viewed that the pandemic has thrown up challenges which if embraced by operators would reposition the industry 

for better growth and development. 

One of the major fallouts from the pandemic outbreak in Nigeria is that, it has brought about health, travel and 

business claims. For instance, companies like AIICO Insurance, FBN Insurance, Leadway Insurance, among others, 

were paying claims through e-payment while companies like Wapic Insurance, Allianz Nigeria, Old Mutual, 

refunded some percentage of claims to their clients as a way of reducing the effect of the lockdown. 

Furthermore, one of the negative impacts of the pandemic on insurance business is that whereas, it is a new 

development that is not covered by any insurance policy, some insured are insisting that insurers pay for business 

interruption claims. For instance, in Nigeria, most aviation passengers insist that insurers should refund premium 

they paid on travel insurance policy because of cancellation of their flights due to lockdown, while insurers insist 
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that is not legal the only premium that should be refunded is that paid under aircraft hull insurance as stipulated by 

aviation insurance contract regulation. 

However, with Covid-19 pandemic plunging the world economies into recession, many corporate organizations have 

started investing in Information Communication and Technology (ICT), as part of their strategies to speedily recover 

from the economic lockdown. And if insurance industry can channel large resources to Information Communication 

and Technology, it will quickly help the industry to recover from the impact of Covid-19 lockdown. On this note, 

his study stands to investigate how ICT can help to drive insurance business amid Covid-19 pandemic. 

Objective of the Study 

To determine the extent to which ICT has sustained Insurance business during the Covid-19 lockdown 

Hypothesis of the Research 

H0 There is no significant relationship between ICT and sustainability of insurance companies during the 

Covid-19 lockdown in Nigeria 

H1 There is no significant relationship between ICT and sustainability of insurance companies during the 

Covid-19 lockdown in Nigeria 

Theoretical Framework and Literature Review 

COVID-19 pandemic and Insurance Policies 

Insurance is fundamentally about protection and provision of securities that can protect people against many of the 

financial impacts caused by the pandemic. the provisions includes travel insurance, health insurance, business 

interruption insurance, workers’ compensation (WC), paid sick leave, life insurance, hospital indemnity, and disability, 

to name a few, are all types of policies that may provide relevant protection. Hay (2000) expresses that the overall 

impacts of ICT to the economy, many carriers have also adjusted the payment terms around timing of payment, late 

fees and cancellation for non-payment even partial return of premium for reduced use (e.g. auto premiums). As a 

response, stakeholders in the industry have started to involve to expand insurance service coverage as the outbreak 

unfolded. Efforts were made to engage a range of companies, representing a mix of services from building ICT 

infrastructure, through aggregating and analyzing data at scale, to enabling the availability of virtual and electronic 

insurance services. 

The COVID-19 Pandemic and Digital Transformation in Insurance Companies 

Coronavirus (COVID-19) sudden outbreak forced many insurance companies around the world to rethink their daily 

works routine and activities. Marr (2000) averred that in response to travel bans, school closures, and 

recommendations to not gather in large groups and keep our distance from fellow humans to limit the spread of the 

virus, many people turned to digital tools to keep some semblance of normality. It's been imperative for insurance 

companies to digitally transform their working environment to be able to operate effectively.  

Evidence suggests that most resilience and business continuity plans did not envisage the full level of disruption 

caused by COVID-19; therefore, insurers should ensure there are clear lines of communication across the 

organization and to key stakeholders business continuity plans are now being updated in real time (Deloitte, 2020). 

So, insurance companies should be able to use technology well to keep going and rethink their business model for 

the future by fast-tracking digital transformation will be ones ahead of their competition. 

2.3. Benefits of ICT to Insurance Business During the Pandemic 

i. ICT promotes  use of internet with attendant possibility of most daily office works; 

ii. The use of application and softwares such as skype, zoom, Google meet, among others, were used during 

the pandemic lockdown to conduct trainings and meetings for smooth running of operations of business; 

iii. It leads to rise in e- business transaction; 

iv. It promotes e-governance and transparency in the corridor of power; and 

v. ICT also increase business profitability 
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2.4. Problem Encountered by Insurance Companies During Pandemic 

i. Non-availability of new network to roll out their business; 

ii. It brought about upsurge in health, travel & business claims; 

iii. Pressure on sales from reduced business activities and use of face to face channels; 

iv. Insuring public are insisting on collecting claims for business interruption; 

v. Reduction in interest rates and increase in credit risk exposure from businesses facing possible default; and 

vi. Loss of jobs for some insurance staffs while some experienced pay cuts 

2.5. Empirical Review of other Literatures 

Bajpai, Biberman, & Ye (2020) carried out research on ICTs and Public Health in the Context of COVID-19.  The 

findings of the study show that in the midst of this turmoil, Information and Communications Technology (ICT) has 

played an essential role in facilitating the safe relief and treatment of affected populations. ICT has also shown itself 

to be essential both to bolstering long-term resiliency against future pandemics and to resolving the secondary 

challenges that emerge within a socially distanced environment. Their study recommends that involving ICT in in 

pandemic relief and prevention carries with it its own set of challenges involving transparency, accountability, and 

privacy.  Governments which apply ICT must ensure that far-reaching crisis measures do not become permanently 

entrenched in society, and that measures which are taken are deemed fair, proportional and just. 

Zaman, Islam, Zaki,& Hossain (2020)explore the Information and Communication Technology (ICT) interventions 

and its strengths, weaknesses, opportunities and threats for the containment of the pandemic spread of novel 

Coronavirus. The study revealed that ICT interventions that include websites and dashboards, mobile applications, 

robotics and drones, artificial intelligence (AI), data analytic, wearable and sensor technology, social media and 

learning tools, and interactive voice response (IVR) as well as explored their respective usages to combat the 

pandemic spread of COVID-19. 

Methodology 

The study used regression analysis to analyze the data obtain from the primary source. To measure how ICT has 

influence the sustainability of insurance companies during the pandemic, the study designed a questionnaire to 

obtain information from the selected insurance companies’ staff. The sample size for the study is fifty. 

Analysis of Data 

A Regression model is displayed to test the relationships between ICT and Insurance business sustainability. The 

model is to investigate the relationship between ICT and INS is shown below: 

 Y= + + U……………. (1)  

Where: 

 Y = INS (Insurance Sustainability) 

= Autonomous 

 =ICT 

U = Error 

 

Findings 

Table 3.1.1.  Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .711
a
 .506 .407 .13014 
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a. Predictors: (Constant), ICT 

R =0.771 

= 0.506 

The regression coefficient R= 0.771 shows the extent of relationship that exists between ICT and INS during the 

pandemic. The coefficient of determination 0.506 shows that 50.6% of variation in insurance business 

sustainability is achieved by application of ICT during the business lockdown in the country. 

Table 3.1.2.     Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 7.886 .689  11.446 .000 

ICT .170 .075 .711 2.264 .073 

a. Dependent Variable: INS 

 

The result in table 3.1.2, reveals that INS= 7.886+0.170 +U. which implies that one percent 

increase in application of ICT will increase the sustainability of insurance business by 17% if other associated 

factors are well kept during the period. 

 

Conclusion and Recommendation 

Covid-19 pandemic has exposed many organizations including insurance companies to unexpected shock. The study 

investigated how ICT has helped to sustain the business during the pandemic economic lockdown. The study 

concludes that ICT has really contributed to insurance business during this period. 

Therefore, study recommends the industry should allocate more resources to ICT in order to facilitate more 

productivity in their businesses. 
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