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Abstract 

The study assessed the effects of Cultural Tourism on Local Economic activities of Ilaro town during the 

celebration of Oronna Festival.   A Focus group was conducted on the site of Oronna day Festival in Ilaro, 

constituting 28 individual from different social demographic characteristics. The data was analysed using 

descriptive statistics (frequency counts and percentage). The findings revealed that both genders were almost 

evenly represented with female being (53.6%) and male (46.4%) during the celebration. A good percentage 

(35.7%) were within the ages of 26-35 years, 46.4% of the respondents are married. The result also showed that 

35.7% of the respondents are into trading, 29% are civil servants, while others are students and artisans. 71.4% 

of the respondents have lived within the town for more than 10 years. In addition, 53.6% of the respondents are 

from a family size of 4-8 and majority have a daily income of 1000 naira and above and these came from the 

civil servants and the traders. Respondents gave increase in sales of commodities, job opportunities for unskilled 

labour and boost in transportation as the benefit townies enjoy during the festival while poor infrastructure, 

increase in cost of commodities and low revenue, as the challenges faced during the festival. Respondents 

explained that low level of education, poor standard of living and lack of maintenance habit are the factors 

causing these challenges. It was also mentioned that the ruling King is the major promoter of the festival, 

individuals support by organizing programmes and the government supports through publicity. Finally, 

recommendations were made for the Government, Organisation and Individuals to contribute to make the 

festival more successful and a strong measure of boosting the economy of the town during the celebration of 

Oronna festival.  
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Introduction 

 

World Tourism Organization (WTO, 2000) describe tourism as the temporary movement of people to 

destinations outside their normal place of residence, for more than 24 hours with no intention of remunerations 

from point en-route the destination. Falade, (2003), defines tourism as any activity that voluntarily or 

temporarily takes a person from his usual place of residence, in order to satisfy a need of pleasure, excitement, 

experience and relaxation.  

 

Tourism is considered to be one of the world’s fastest growing industries which provides millions of jobs in 

different parts of the world including Nigeria. (Olokesusi, 2002). Tourism can be international, intra-continental 

or domestic. Tourism deals with a time of pleasurable experience of life outside one’s place of abode. Art and 

culture would in this wise enrich the life of the tourist as he is exposed to various unique experiences outside his 

place of domicile. The facilities created to cater for the needs of this tourist have a growth impacts on the 

economy, the physical environment and the host community. (Aniakor 2000). 

 

It is evidently difficult to establish a universally valid definition of cultural tourism. It is relatively easy to fall 

into the trap of using terms such as heritage tourism, arts tourism, ethnic tourism or indigenous tourism, almost 

interchangeably. It will be argued in this work that cultural tourism is indeed broad in its remit, but that there is 

perhaps a need for differentiation within the cultural tourism sector. Hence, such forms of tourism would all 

become subsets of cultural tourism or niche components within a diverse sector. 

 

Richards, (2001) in his study said cultural tourism covers not just the consumption of the cultural products of 

the past, but also of contemporary culture or the ‘way of life’ of a people or region. Cultural tourism can 

therefore be seen as covering both ‘heritage tourism’ (related to artifacts of the past) and ‘art tourism’ (related to 

contemporary cultural production). Clearly, the notion of past and present implies that cultural tourism is based 
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on both the history and heritage of a place and its people, as well as on their contemporary lives. Zeppel and 

Hall, (2002) divides cultural tourism into the subsets of heritage and arts tourism. Art tourism might be 

considered to be a more contemporary phenomenon, being located predominantly in the present, and it is 

arguably more experimental than heritage tourisms. Cultural tourists are interested in the more experimental 

aspects of culture.  

 

In an international context, particularly in the context of indigenous or ethnic tourism, the way of life of a people 

is a central focus. However, once again, it is difficult to distinguish between these rather nebulous concepts. 

Both forms of tourism assume that the traveler is motivated primarily by first hand, authentic or intimate contact 

with people whose ethnic or cultural background is different from their own. One way of making a distinction 

might be argued that cultural tourism implies visiting native people in their own habitat which is different from 

that of the tourist, whereas ethnic tourism could refer to engaging in the cultural activities of a minority group 

within the tourist’ own society. 

 

In addition, tourism is crucial to the population and diffusion of people around the world. The world is 

composed of a ‘cultural mosaic’ of familiar ethnic and cultural differences, all of which are thought of in 

visitable terms: they appear to reside in places we come to think of as destinations. In this way, tourism helps to 

circulate a kind of national geographic perspective on the world, in which selected, highly demarcated cultural 

identities are expected to be on display in different places. 

 

From the above, it has been established that cultural tourism enables millions of people to gaze on their culture 

and other cultures at first hand. It offers customized excursions into other cultures and places; tourists leave with 

merchandizes, snapshots and souvenirs that epitomize and evident the cultural identity they have visited, rather 

than ‘dead’ culture, in the form of stone monuments and empty palaces. Tourists today are seeking ‘live culture’ 

in the form of people and their colourful customs (Wahab and Cooper, 2001). In Ilaro, the populace involved in 

activities such as cassava milling for fufu production, basket weaving, condiments – Ekuru, Adun, Apara etc.  

Culture has thus become central to tourism, just as tourism has to culture.  

 

Nigeria Tourism Policy 

Akintunde O. (2020) defines Tourism policy as a set of regulations, rules, guidelines, directives, development, 

promotion, objectives and strategies that provides a framework within which the collective and individual 

decisions directly affect long-term tourism development and daily activities. Nigeria tourism policy aim at 

promoting Nigeria as a major tourist destination in Africa by capitalizing on heritage diversity as the basis of 

promoting domestic tourism and developing international tourism. The policy encourages Nigerians to spend 

their leisure or holidays within their country and exploit more about the cultural heritage of Nigeria. This will in 

return boost the country’s social economic power by generating foreign exchange, enhance income 

redistribution, alleviate poverty and creation of employment Bassey et al (2016).  

 

Oronna Day Festival 

The origin of the celebration of Oronna Day/Festival could be traced to the very beginning of Ilaro shortly after 

it was founded by Aro, a brave hunter and farmer from Oyo Ile sometimes in the middle of the 17th century. 

Oronna was the mythological hero of Ilaro who distinguished himself in battles against the Dahomeans who 

were a scourge to the area. He promised that even after his death if any war should come against Ilaro, his 

people should call him at his shrine, where he is said to have disappeared in the earth leaving a long chain tied 

around his waist. Oronna’s exploits was great that he was recognised as super-human and in time assumed a 

deity figure. It was belief that Oronna enjoyed special support from Odua, the deity of the ancient town of Itolu 

as well as other deities from Oyo. The point of his disappearance is now the famous Oronna Shrine which is 

now a tourist centre in Ilaro, Ogun State. It is at the shrine that all kings of Ilaro are crowned while most Ilaro 

people are called ‘Omo Oronna’. http://ogunstate.gov.ng/ogun-state/tourist-sites/oronna-statue. 

 

Oronna celebration is a unifying yearly socio-cultural event by Ilaro people in pursuant of their cultural tradition 

and a platform for self help initiatives to develop the community. The festival was celebrated formally since 

1993 with Ogun State Government participation in one form or another. Oronna celebration is now being 

rebranded and taken to the next level as a national and international tourism event with potentials to impact on 

the economy of Ilaro, Ogun State and in deed Nigeria in general. The Festival positions Ilaro on the world stage; 

encouraging the view that Ilaro town is a rewarding tourist destination; bringing back Ilaro sons and daughters 

to trace their root during this period, and collaborating with Ogun State government in her effort to develop 

tourism potentials of the state and also to showcase the growth and development of Ilaro town socially, 
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structurally and economically; and identifying talents for further development. 

(https://www.britannica.com/place/Ilaro). 

 

Insufficient attention to the historical aspects of developments is one of the challenges facing cultural tourism 

development in Nigeria. One cannot say Nigeria is ready for international tourism because the populace is not 

yet prepared to accept the idea of having in their locality streams of foreign visitors as well as having to sell 

market aspects of their culture, social life and the surrounding natural environments to tourists. A number of 

tourist cultural facilities designed has been underused or destroyed through poor management and misuse. Apart 

from aiming to implement Nigeria’s environmental policy to check degradation, it is desirable that mass 

education programmes be embarked upon to promote the right environmental ethics and values. A major 

weakness in Nigeria in preparation for cultural tourism is that culture is still very much foreign to the people. 

Ayeni, Ebohon, (2012). 

 

This study was out to find out how participation in cultural tourism (Oronna festival) affects the economic 

activities of the members of the host community i.e Ilaro town. 

 

Materials and Methods 

 

Study area 

Ilaro town is in southwestern Nigeria. Located on the former trade route from the towns of the empire of Oyo to 

the port of Porto-Novo (now the capital of Benin), 40 miles (64 km) at Latitude: 6°53′20. Longitude: 3°00′50″ E 

Elevation above sea level: 73 m = 239 ft. Ilaro houses about 57,850 people as at January 2020 

(https://en.wikipedia.org/wiki/Ilaro). It has a daily temperature ranging between an average minimum of 23 °C 

to a maximum of 34.2 °C. (https://www.britannica.com/place/Ilaro)  

 

Map of Ilaro Town 

 

https://www.google.com/maps/place/Ilaro/ 

  

Sample Technique 

Observation was made and a focus group discussion (FGD) was conducted; the sampling unit used here are 

some of the inhabitants of the town. A total number of four groups were used for the FGD and a sample size of 

seven (7) inhabitants constituting each group, thereby making a total number of twenty eight (28) respondents 

for the FGD. 

 

Method of Analysis 

Due to the creative exploration nature of the study, the descriptive method of analysis serves to organize the 

findings in order to fit them with explanations. Simple frequency distribution was also used. 

https://www.britannica.com/place/Nigeria
https://www.britannica.com/place/Ilaro
https://www.google.com/maps/place/Ilaro/
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Result and Discussion 

Socio-Demographic values of respondents 

VARIABLES FREQUENCY PERCENTAGE 

(%) 

AGE RANGE   

16-25 7 25  

26-35 10 35.7 

36-45 6 21.4 

46-55 3 10.7 

56-65 2 7.2 

66-76 NIL 0 

GENDER   

Male 15 53.6 

Female 13 46.4 

MARITAL 

STATUS 

  

Single 10 35.7 

Married 13 46.4 

Widowed/Divorced 5 17.9 

FAMILY SIZE   

Below 4 6 21.4 

4-8 15 53.6 

Above 8 7 25 

 LEVEL OF 

EDUCATION 

  

No Formal Education 3 10.7 

Primary Level 4 14.3 

Secondary Level 11 39.3 

Post Secondary Level 10 35.7 

OCCUPATION   

Student  3 10.7 

Trading  10 35.7 

Artisan  5 17.9 

Hunting 1 3.6 

Civil Servant 8 29 

Others  1 3.6 

Years lived in Ilaro   

Below 5 2 7.1 

5-10 6 21.4 

Above 10 20 71.4 

DAILY INCOME   

Below #500 4 14.3 

#500- #1000 6 21.4 

Above #1000 18 64.8 

 

The table above shows that 35.7% of the respondents are between 26 – 35 years of age forming the majority of 

the respondent, followed by those less than 26 years at 25 and respondents at the retirement age being the least 

at 7.2 This shows that age is a little bit evenly spread among the population. The table also shows that 53.6% of 

the respondents are male, while the remaining 46.4% is composed of the female. This shows that number of 

male and female participant in the festival is almost evenly distributed. 35.7% are single, 17.9% are 

divorced/widowed but majority are married at 46.4%. 

Another variable of interest from the table above is the family size. The table shows that 53.6% of the 

population is from an average family size of between 4-8; while 25% is above 8 family size. From the table,  

35.7% of the respondents engage in trading as their daily economic activity. 17.9% are artisans , 10.7% are 

students, 29% are civil servants and 3.6% engage in activities not mentioned above . This shows that the 
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economic activities in the community is positively skewed towards farming and this can be attributed to the vast 

area of land in the community, and the low level of education. 

 

However, majority of the respondents have just secondary education at 39.3%, 35.7% have post secondary 

education, 14.3% have primary education and 10.7% have no formal education. This shows that level of 

educated individuals in the town is considerably low. 

 

Furthermore, the table above shows that 14.3% of the population earn below 500 naira daily, 21.4% earn 

between 501 naira and 1000 naira daily while the remaining 64.8% earn above 1000 naira daily. Looking at this, 

we can see that on the average, the people of the community earn 3 dollars per day or more in some instances. 

This makes them to be among those categorized as being poor and average in line with the current Purchasing 

Power Parity (PPP) of 5 dollars per day. However, if we take into consideration the family size, we will see that 

in real terms, the people of the community earn less than 1 dollar a day, thereby showing that poverty exists in 

the community in real terms. 
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Result of the Focus Group Discussion (FGD) 

OBJECTIVE ISSUES 

OR VARIABLES 

 

FG 1 

 

FG 2 

 

FG 3 

 

FG 4 

 

SUMMARY OF 

FINDINGS 

1. Effects of the 

festival on the 

Economic activities 

Increase in 

sales of 

goods 

amongst the 

traders, 

higher 

patronage in 

the 

transportation 

sectors. 

 

. 

Increase in 

sales of food 

commodity 

and liquor, 

clothe 

sellers also 

records 

higher 

patronage. 

 

 

Hotels records 

more sales of 

accommodation, 

food and liquor, 

bike men work 

for longer hours 

because of 

increase in 

movement of 

people. 

Townies seller 

minute stuff like 

peppered cow, 

liquor, 

cigarettes and 

drinks 

everywhere  

 

Farmers 

sales farm 

produces at 

exhibition 

and more in 

the market, 

theres is an 

exception 

increase in 

the sale of 

white 

clothing 

materials, 

availability 

of jobs for 

unskilled 

labour. 

Drummers 

and dancers 

are great 

beneficiaries 

during the 

festival 

 

 Increase in sales of 

commodities 

 Increase in job 

opportunities for 

the unskilled 

labour 

 Boost in sales fore 

the transportation 

sector 

 

2. Challenges 

faced during 

the festival 

Road has 

been a major 

problem. A 

the town 

neighbours 

the 

prestigious 

Dangote 

cement 

factory, the 

trucks keep 

spoiling the 

roads with no 

hope of 

repair  

Terrible 

condition of 

the roads 

mentioned, 

the 

electricity 

supply in 

the town is 

poor as the 

town can go 

days without 

light, and 

these are 

considered 

the basic 

social 

amenities.  

The job 

available for the 

townies during 

the celebration 

are always 

menial. This 

might not pay 

well. 

There is 

increase in 

the cost of 

commodities. 

This also 

affects the 

the members 

of the 

community. 

Also, not a 

indigenes 

good 

awareness of 

the 

importance 

of 

celebrating 

the culture of 

the town. 

 

 Bad roads 

 Poor state of 

electricity 

 Increase in the cost 

of commodities 

 Available jobs 

pays little. 
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Source: Researcher’s fieldwork, 2019. 

 

Discussion of the Focus Group Discussion (FGD) Result 

The Focus Group Discussion (FGD) participants were asked to talk about the effects of the festival on the 

economic activities, and the extent to which they were satisfied with it. Nearly all participants were satisfied 

with the increase in the sales of commodities that is associated with the festival. 

  

The FGD participants were quick to give the challenges that comes with the celebration and the factors 

responsible for these challenges. A number of participants acknowledged that the government’s  attitude 

towards the development of the town is a major factor responsible for the challenges as basic amenities were not 

being put in place and the town lacks good infrastructures.  

 

Majority of the FGD participants believed that the ruling King, Organization and Indigenes did much more to 

support the festival than the government although the government helped when it comes to publicity. 

 

3. Factors 

responsible for 

the acclaimed 

challenges 

The 

government 

has been the 

major factor 

due to the 

way they are 

handling the 

development 

of this town.  

Roads and 

electricity 

should be 

properly 

dealt with 

There are 

not much 

educated 

indigenes  

living in the 

community  

The low 

standard of 

living is also 

causing low 

patronage on 

our sales before 

and after the 

festival 

 

Lack of ‘the 

maintenance 

culture on 

the part of 

the members 

of the 

community, 

for example, 

the Omidi 

river should 

be well 

maintained 

as it is an 

important 

part of the 

festival 

 Low level of 

education 

among the 

indigene. 

 Low standard 

of living. 

 Lack of 

maintenance 

culture.  

4. Impact of 

Individual and 

Governmental 

Contributions 

on economic 

activities 

during the 

festival 

The ruling 

King 

contributes 

the most to 

the festival, 

some 

individuals 

contributes 

immensely 

too. 

‘Sons of the 

soil’ are the 

ones 

responsible 

for the 

success of 

the festival 

from time 

immemorial. 

They do 

more for the 

town. 

The 

government 

needs to do 

better as it 

has not been 

too good 

Good townies 

and natives of 

the host 

community 

supports more 

by hold  holding 

programmes 

such as beauty 

pageant, 

concerts and so 

on. These add 

flavor to the 

festival. 

The 

government 

supports by 

broadcasting 

the 

programme 

on the states 

broadcast 

stations and 

also supports 

financially 

and morally. 

Individuals 

and 

organizations 

such as 

MTN, 

INDOMIE, 

UNILVER, 

supports too. 

They are all 

responsible 

in the 

success of 

the 

programme 

 The ruling 

King supports 

the most. 

 Indigenes 

supports 

more towards 

the festival by 

organizing 

programmes 

 The 

government 

contributes to 

the publicity. 
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Conclusion 

Culture will continue to play an important role in Tourism especially in  Nigeria over the next few decades 

especially in the area of economic diversification, employment creation, reduction of poverty, as well as the 

infrastructural and economic development of host communities. The income level in the host community was 

relatively low and this does not increase the standard of living of the people living in the community where the 

tourist attraction is located, hence, the need for proactive strategies to reverse the trend.  

 

Poor infrastructure and low revenue could be tackled to boost the economic index of the town in order to raise 

the standard of living. The road system, especially the one that connects the host community to neighboring 

towns. 

 

Recommendations 

As it is known, the economic agents of an economy are the individuals, organisation and the government. 

Therefore, in order to promote cultural tourism and make it achieve its potentials of diversifying the Nigerian 

economy, then each economic agent has a role to play. 

In view of the major findings and conclusions derived above, the following measures are recommended: 

 

WHAT THE GOVERNMENT CAN DO 

1. Formulation And Implementation Of A Mega Plan Towards Restructuring The Cultural sites for 

example Modification of the Omidu River, Better Statue of Oronna and Bigger town hall. All these can 

be done through the tourism board and it will serve as a source of pleasure for those visiting the site as 

well as promote the cultural heritage of the country.  

 This can take the shape of provision of infrastructures to aid the implementation of the mega plan, 

expansion of the available market, making the cultural centers known to the world through awareness 

and the provision of cheap transport facilities mainly for the transportation of tourists in different states 

of the country to the host. All these can be achieved through adequate financial support by the 

government. 

2. Provision Of Infrastructural Facilities While Expanding The Existing Infrastructures Of The Host 

Communities: One of the major reasons rural tourist centers are not being patronized in Nigeria is 

because of the lack of infrastructural development in the  areas to facilitate the movement and sight-

seeing of the tourists. As a result, there is the need for government intervention in the area of the 

provision of infrastructural facilities in the rural areas. The infrastructural facilities in this case lie 

majorly in the provision of physical infrastructures such as adequate road network, pipe borne water, 

adequate electricity and efficient communication network.  

3. Developing a maintenance culture: government needs to maintenance of the existing infrastructures or 

else they will dilapidate.  

 

WHAT ORAGANIZATIONS CAN DO 

1. Capacity Building: there is  the need for building the capacity of the man power resources to achieve 

this since majority of the man power resources will come from the rural community where the mineral 

resources are located. Since most these man power resources have little or no education especially in 

the area of technical knowhow and innovation, then the major goal here will be to enhance the 

capacities of the man power resources as to boost their productivity, innovate their minds as well as 

formalize them in the long run. 

 

WHAT THE INDIVIDUALS CAN DO 

 Programmes  To Celebrate different aspect of the  festival: This is one of the very few ways in which 

the citizens or individuals can also help in complementing the efforts of the government. When they 

organize the annual event, it brings out the beauty of the tourist attraction as well as promote the 

cultural heritage of the community and the country at large, people all over the country will be attracted 

to the place and in the long run, foreigners will be inspired to partake in this, thereby bringing the event 

to the limelight and making it known to the world. This cannot be done without the full participation of 

all the citizens of the host community. In essence, the inhabitants of the  communities should come 

back to their community to develop it in their own little ways, instead of going out to develop other 

places at the expense of their own community all in the name of looking for greener pasture. 
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  Building Of Local Relaxation Centers: The local relaxation centers can be constructed through the use 

of bamboo trees and palm leaves. This will be located in a suitable area where the cool breeze blows 

almost all the time. When this is done, the sales of local drinks such as palm wine can be allowed there 

as well as local entertainers to entertain the tourists relaxing in the relaxation center. This is part of the 

strategies to give the tourists best experience and maximum satisfaction. 
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