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Abstract 

This paper presents an overview of uses and gratifications theory on the gratifications derived by participants in the 

various events and the use of trends on social media during the COVID-19 pandemic lockdown. The uses and 

gratification theory was developed by Katz, Blumler, and Gurevitch (1974) and it has helped in understanding what 

people do with the media. This though, has remains very relevant in exploring media uses for many decades. It was 

observed that the recent COVID-19 pandemic affected not only the economy of the nation but also, the Education 

section was greatly affected as well. In view of this, this paper explores the functions of the uses and gratifications 

theory; how the use of social media network platforms  has enhance human development during the during COVID-

19 pandemic lockdown ; the decision to choose a particular form of social media tool over another.; In relation to 

social media which its network platforms includes the internet, Facebook, Instagram, The findings show that the use 

of the various social media platforms contributed immensely to human development during the pandemic lockdown 

which is  in accordance with the principles of the uses and gratification theory. However, it is recommended that 

there is the need for tertiary institutions to address social media use in education; add e-courses to school curriculum, 

create awareness forums to educate students more on the use of social media. 

Keywords:  Overview, Social media Networks Platforms, Participants, Lockdown 

Introduction 

The impacts of social media, which is otherwise known as new media, on human development cannot be 

underplayed. These impacts are visibly seen in its affective, social, interactive, interconnected and effective nature. 

What is today known as social media includes an interactive digital media conducted on the internet, as opposed to 

traditional media, whose form includes the print and television (Chen, 2012). In recent time, social media has brought 

human interaction and the society at large to a highly interconnected pedestal and this has helped in empowering 

people. It has the capability to connect and bring people closer together, through computers which for instance has 

become more of a mobile gadget that can be accessed easily, anytime, any day and anywhere. People can do a lot of 

things simultaneously on various social media network platforms. Anyone who is online can have access and be 

empowered by an unrestricted flow of information which can add to their knowledge bank. Social media plays an 

important role in impacting knowledge and it also facilitates our understanding of the world. It is the forum that 

enables people to exchange ideas, relate with one another, connect with friends, and do so many other things. It has 

greatly removed communication barriers and paved way for open communication channel. It has brought about many 

benefits in the area of human development. It also gives room for common interest-based groups to work in 

collaboration, thus, fostering creativity, 

On the other hand, the uses and gratification theory constraints, is best suitable for analyzing and understanding 

media access phenomenon. The uses and gratification theory which was developed by Katz, et al suggest that the 

audience are responsible for selecting the media that would best serve their need. The original conception was based 

on the research which explained the great appeal of certain media contents (Katz, Blunler and Gurevitch, 1974). 
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This paper therefore, presents an overview of the uses of the various social media network platforms and the 

gratification derived from the uses. 

The Concept of Social Media  

Has earlier argued by Jacka and Scott (2011) there is no universal definition that  can be given to social media, but 

the increasing innovation in social media tools’ technology, and the knowledgeable skills derivable by social media 

users, have proved  that what connote or make up social media continue to be typified by the uses each platform 

explores. That has also denoted their enormous popularity; and as well boost the rank of scores of users irrespective 

of their age, race or gender. 

Social media, accordingly to Jacka and Scott (2011) is described as a set of web-based broadcasting technologies that 

enables the democratization of contents, giving people the ability to emerge from consumers of contents to 

publishers. The advanced learners dictionary News 9
th

 Edition (2015), also defines social media as websites and 

applications used for social networking. In turn, social networking can be defined as the use of dedicated websites 

and applications to communicate with other users, or to find people with similar interest to one’s own. Social media 

for these reasons can also be said to be the means that employs mobile and web-based technology, to create highly 

interactive platforms through which individuals and community share, co-create, discuss and modifies user-generated 

content (kietzmann et al. 2012). It is a web site that does not just gives information, but also interacts with users while 

giving information. It forms includes: LinkedIn, Tweeter, Instagram Facebook, etc. 

Distinguishing Features of Social Media 

Its Openness Nature: Social media services are open to feedback and participation. It gives room for sharing 

information, comments etc. among users. It does not permit strict barriers to accessing and making use of contents, 

while password–protected  contents is frowned on. 

Its Conversational Method: In the case of traditional media which is more about “broadcast”, that is, the contents are 

transmitted or distributed to an audience, Social media on the other hand is better seen as a two-way conversation. 

Its Participation Style: Social media encourages the contributions and feedback  from various users simultaneously. 

It gives room for feedback from everyone who is interested. It removes the barrier between media and audience. 

Its Connectedness: Every forms of social media thrive on their connectedness which makes the use of links to other 

sites, resources and people. 

Forms of Social Media Network Platforms 

Social Network is the type of social media form that allows users to connect by creating personal web pages and then 

connect with friends to share contents and communication. It gives room for users to connect with people and brands 

online to share information, photos, videos etc.  Iorliam (2020). The very common and most popular social network 

includes: Facebook, snap chat, Instagram, and twitter   

Internet: This is a collection of various computers and computer networks that are majorly linked and connected 

together.  (Litan & Rivlin, 2000; Oyelaran-Oyeyinka, 2003, Oyelaran-Oyeyinka & Lal, 2003; Mimbi & Bankole 

(2015). Mbarika (2002) also indicated that the internet is beneficial to both academic and research sectors in the least 

developed countries. This gives an unrestricted access to flow of information during the lockdown. Participants were 

able to make good use of the internet to take online courses, engage in businesses, get connected with people far and 

near. 
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LinkedIn: This type of social media network form helps people in the process of building professional relationships 

with others. It encourages information sharing, helps in finding jobs as well as targeting professional who might be 

interested in other people’s businesses because it is a professional network that let you connect with people from your 

industry. LinkedIn has over 500million users across the globe as well as about 20million active users, monthly 

worldwide. Due to lock down world-wide at the break out of the COVID-19 pandemic, professional workers turn to 

LinkedIn to connect and provide services to people. It gives them the opportunity of not having face-to-face 

interaction. People across the globe are able to build their professional portfolios, even without living their homes. 

People were able do business interactions because, it also serves as professional business link. (Iorliam :2020) 

Podcasts: These deals with audio and video files that are available online and people can have access to by 

subscribing through services like apple iTunes. It is a combination of broadcasting and iPod. It enables users to 

download audio files that  can be played on computers and portable devices. 

Blogs: This is a very popular and well-known form of social media; blogs are majorly online journals with entries 

appearing with the most recent first. It shares experiences and  opinions about news, events, etc. The COVID-19 

pandemic and the aftermath lock down, gave many people the opportunity to start their own blogs such as fashion 

bogs, which is good for people with keen eyes for fashion and styles, there are also food blogs. It attracts lots of 

readers who are interested in recipes, ingredients, healthy living and food related stories. Music blogs, this garners 

lots of audiences who critiques on trending music. It cuts across music lovers all over the world who enjoys songs of 

different cultures, and languages. Fitness blogs which covers topical issues on health and general wellbeing among 

others like do it yourself (DIY)blogs, sports blogs. (Iorliam;2020) 

Instagram: This type of social media network form is basically good for sharing of videos and photos related 

contents. It enables users to give demonstrations and insightful knowledge about business related contents, good for 

advertising goods and services, product campaign. Generally, it helps in promoting sales of goods and services. Over 

1.5 billion active users are engaged in the use of Instagram across the globe. During the lockdown, Instagram served 

has as social media network for sharing creative and unique pictures. It also enables people to create Instagram 

marketing strategies that let them sell goods through home delivery. It has grown into a powerhouse which gives 

local and international brands leverages for building audience and increasing sales of goods and services. 

Wikis: These social network sites allow people to add content to and also edit information on items. It also serves as 

communal document or database. Wikipedia is the most commonly used and known wiki and it is an online 

encyclopedia which boost of millions of English language articles. The most famous Wiki is the Wikipedia It 

facilitates collaboration in learning. Learning was taken to another level through the use of wikis during the 

lockdown. 

Reddit: This social networking platform is good for posting topical issues ranging from to finances, politics to comic 

videos. I allow people to get use to the industry related questions as well as get involved with topical questions, get 

answers to information needed. By redirecting users with products issues to the proper channels, this has increases 

costumer services as well as share videos, audios etc. It has also helped greatly in creating networks which enables 

user to create a sub-Reddit, and as well get good strategies to build a network of several interlinking sub-Redditts 

around sch ideas.  

Facebook: This enables users to create a central page, check post, browse sites with its simple layout and it also 

provides space for basic information and variety of posts types with its potential audience. It is good for connecting 

with friends, families. Facebook has over 2.5billion active monthly users all over the world. During the lockdown, 

Facebook enables people to connect family and friends faraway. People were able to get connected through the 

sharing of videos, audios, comments on posts and updated etc., people spend time on Facebook to kill boredom as 

well as to learn and interact with other people.  
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YouTube: This is basically used for the creation and sharing of videos, anywhere, and anytime. Users can simply 

engage their audience through videos with awareness or motivational talks. Goods and services demonstration as well 

as tutoring/teaching is encouraged. Over 1.5 billion people are using YouTube worldwide. YouTube did not serve as 

a digital entertainment network along during COVID-19 pandemic alone, it also serves as great environment for 

learning. Higher Institutions, post primary and Primary institutions all use YouTube as one of avenues engaging in e-

learning video tutoring which was able to serve as learning tool. Tutors, Instructors, Teachers, lecturers all use 

YouTube videos to engage students all over the world. They were able to add dynamic elements to learning through 

e-learning rather than waiting till they will go back to conventional mode of teaching. Through lecture videos, they 

are able to demonstrate complex procedures and help explain procedures and topics. All these, students can watch 

and re-watch, which also makes it entertain generates and promotes online education discussions, creates e-learning 

community. It aids mobile learning. It gives room for microlearning etc. 

Twitter: This is used mostly for short facts or reminders, It (#) hash tags group together similarly themed tweets. It 

can as well be linked to Facebook; it provides an On-The-Go  updates for reminders. Integrated with cell phones and 

texting. Posting of videos, status update, links, photos, are also encouraged. Twitter has over 250million users all over 

the world. Twitter makes the academic communities as it makes it easy for people to promote their research works by 

providing links to journals and other related items, People gets to tweet and retweet trending issues relating to updates 

on the pandemic, academics, politic, and things that can interest the general public. People also get to follow various 

discussions a well as contributes to such discussions on events they can benefit from. 

Pinterest: This is one of the social media network forms that is good for the sharing of creative contents such as 

ideas, products. People learn how to do things from this platform. Pinterest boosts of over 300million active users. 

Here users finding inspirational ideas for their interest and hobbies. Using Pinterest for business also helped for 

showcasing products and services. It serves as information resources for many users preparing to make purchase. 

Benefits of Social Media Platforms Use on Education (Students as Participants) During COVID-19  Pandemic 

Alexander and Sales, (2008) noted that computers and internet access, in the beginning years were used for 

information gathering and research.  But, in recent years, the internet has become the center of communication 

between people as well as well as the prime source of academic information gathering. It is said to have become one 

of the major tools used by students for almost every project or paper that they write. 

There are various software applications (apps) and web tools that offer educational contents. Institutions also use 

variety of software as tools and free web applications to enhance learning. This made the use of social media to be on 

the rise since the emergence of the COVID-19 pandemic. It has really helped students in developing good aims at 

upgrading and enhancing their studies as well as social interaction. The social media learning platforms have helped 

in placing the control of learning in the hands of the learners themselves. Various Universities across the globe also 

introduced online certificate courses known as massive open online courses (MOOC) which students have been 

accessing since the outbreak of the pandemic and collecting certificates.  Coursera, Khan Academy, Academic Earth, 

LinkedIn Leading, Future Learn, Open Yale Courses, Codecademy etc. are some of the online education providers 

that offers students across the globe (MOOCs), specializations and even degrees, giving students the opportunities to 

benefit from high quality, job-relevant online courses which are all credit eligible. It provides beneficiaries the 

opportunity to take courses and earn as many certificates as possible without stress, all helping to enhance a good 

future for the education section. This also helped to enhance the benefits of the use of social media during the 

pandemic lockdown. 

The use of social media as also aided knowledge acquisition which in turn as also enable developing countries 

unprecedented opportunity to enhance their educational pursuits, especially during the pandemic (Tinio, 2002). Social 

media- based educational portals are also common. The portals are interactive, and when used in combination with 
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video conferencing facilitate e-learning; creating avenues to allow widening of access to higher education via 

electronic and distance learning (Lucas, 2008; Qureshi et al., 2015). Specific platform promotes collaborative 

learning in a distance-learning environment. 

Social media also enhanced the quality and accessibility of education giving increase in the flexibility of delivery of 

education to any learners who can access knowledge anytime and from anywhere.  It influenced the way students 

were taught and how they learn as the processes are more of learner driven and not by teachers (Noor-Ul-Amin, 

2013).  A major contribution of social media in the field of education is - easy access to learning.  Students can 

browse through e-books, have access to resource persons, experts, researchers and peers all over the world (Young, 

2002). 

Benefit of Social Media Platforms Use on the Living Standard Living (Business owners, Health Sector, as 

Participants) During COVID-19 Pandemic 

Social Media played an important role in the economy of nations during the outbreak of the novel coronavirus, also 

known as Covid-19.  Mansell and Wehn (1998) earlier indicated that majority of the knowledge societies deployed 

the use of various social media forms or tools for sustenance and development.  Accordingly, Lyon (1991), Conole 

and Dyke (2004), People turn to social media platforms for business. Small and medium scales enterprises turn to 

social media platforms for sales and promotion of their goods, engaging in home deliveries as essential workers. 

Digital marketing, online selling of goods and services ranging from call credits, food stuff, sales of services, skills 

development sch as do it yourself trainings, building personal blogs etc.  

Indeed, the world witnessed a significant turnaround in healthcare delivery with the use of social media 

infrastructures in the health system (Qureshi et al., 2015).  Health providers and hospitals now engaged in e-Health.  

Kwankam (2004) described e-Health as the use of social media platforms in the provision and delivery of health care 

services to millions of people without leaving the confines of their homes.  It has become the major tool used in 

various health care functions such as health education, clinical services, research and administration; regardless of the 

geographical settings (Kwankan, 2004; Mars and Scott, 2015). Mobile health is another form of healthcare delivery 

service introduced through application of social media tools. 

The introduction of e-Health and m-Health through social media transformed the health system by incorporating 

electronic means in order to deliver information and provide health related services training to people during the 

pandemic.   With the use of ordinary phone, anybody can have access to information on the various and new 

development on covid-19 on various social media platforms ,for instance, through Facebook, someone can have 

access to unrestricted information and what live video of  health related  matters, have access to information  

regarding the prevention and spreading of COVID-19).  This mode of healthcare delivery continues to mature and has 

been used to address health care challenges such as access, quality, affordability, matching resources and behavioral 

norms through mobile technologies (Qiang et al., 2012). 

The Theoretical Constructs of uses and Gratification Theory 

The uses and gratification theory developed by Katz, Blumler, and Gurevitch (1974) and it suggests that audience are 

responsible for selecting the media that would best serve their needs. The uses and gratification theory, is an 

influential tradition in media research. The original conception of the approach was based on the research which 

explained the great appeal of certain media contents. The core question of such research is: why do people use media 

and what do they use them for? (McQuail, (1979)  

In mass communication process, uses and gratification approach puts the function of linking need gratification and 

media choice clearly on the side of audience members. It is suggested that people needed influence what media they 
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would choose, how they use certain media and what gratifications the media give them. The theory regards audience 

as active media users as opposed to passive receiver of information in contrast to traditional media effects theories 

which focus on “what media do to people” and assume audience are homogeneous. Uses and gratification approach is 

more concerned with “What people do with media” (Katz,1959)  

Ruggiero explained that the use and gratification theory has been widely used, and also it is better for studies of 

internet use. In the internet environment, users are said to be more actively engaged in communication process, 

compared to other traditional media. Ruggiero, (2000). 

According to Rubin (2000:426), the uses and gratification research has typically focused on how media are used to 

satisfy cognitive and affective needs involving personal need and entertainment needs. The theory of uses and 

gratification, also suggests that people consciously choose the medium that could satisfy their needs and that 

audiences are also able to recognize their reasons for making media choices. (Katz et al, 1974)  

The Needs and Gratification 

The uses and gratification approach is known to emphasizes motive & the self-perceived needs of audience members. 

Blumler &Katz (1974) concluded that different people can use the same communication message for very different 

purposes. The same media content may gratify different needs for different individuals. Basic needs, social situations, 

and the individual’s background such as experiences, interest, and education, affect people’s idea about what they 

want from media which best meet their needs. That is audience members are aware of, and can state their own 

motives and gratifications for using different media 

Katz, Gurevitch &Haas (1973), also developed 35 needs which is taken from the social and psychological functions 

of the mass media and put them into five categories: 

 

Cognitive need: including acquiring information, knowledge and understanding; 

Affective needs: including emotion, pleasure, feelings; 

Personal integrative needs: credibility, stability, status; 

Social integrative needs: including interacting with family and friend; and 

Tension release needs: including escape and diversion. 

Katz, Gurevitch &Haas (1973)  

Evaluating the Uses and Gratification Theory on the use of Social Media Network Platforms During  COVID-

19 Pandemic Lockdown 

Social media platforms use during the COVID-19 pandemic have so far been able to help participants in information 

dissemination, sharing of ideas as well as knowledge base items during the pandemic lockdown, this enabled people 

to create situational awareness, monitor and respond to numerous public reactions and concerns during the pandemic 

 



                Proceedings of the 2
nd

 International Conference, The Federal Polytechnic, Ilaro, 10
th

 – 11
th

 Nov., 2020 

 

1926  Morayo, J., Ayoola 
 

It can be ascertained that the use of social media during COVID-19 greatly contributed to human development and 

the users also gains good gratification from the uses of its various platforms. As earlier averred by Galleon 2010; 

Asemah 2011; Whiting & Williams 2013, majority of people use social media for interaction, killing time, 

entertainment, seeking and sharing of information, socialization, self-expression, education, surveillance and 

communication. All these are evident during the lockdown     

 

Social interaction or integration is one of the key factors why people use social media. Social networks such as 

Facebook and other online forums allow users to participate and interact on various issues during the pandemic 

lockdown.  

Social media makes it easy for people to search and share information that they could not get elsewhere. According to 

Gallion (2010), majority of the Facebook users are happy with the amount of civic information they get in the course 

of their interactions.  

One of the cardinal functions of mass media is to educate people. Asemah (2011) buttressed that people turn to media 

for learning and self-education. The Uses and Gratifications Theory makes users more active by doing things 

themselves.  As earlier affirmed by Popoola (2014) social media is good for academic purposes. Social media search 

engines such as Google and Wikis allow people to look for educational articles to support their learning during the 

lockdown.    

Social media give users an opportunity and freedom to communicate among themselves by through various groups, 

discussion boards, pages, professional and educational forums. Unlike the traditional media where feedback is 

delayed or not guaranteed, participants on social media enjoyed the privilege of immediate feedback.   

Problems Associated with the use Social Media Platforms in Nigeria  

The benefits of social media during the lockdown notwithstanding, are mainly in accessing and applicability of its 

platform .However, lack of skills, lack of basic education, bad electricity supply, and high cost of connectivity were 

some the problems encountered in its uses during the lockdown t (Yun & Opheim, 2010; Arugu & Chigozie, 2016), 

data subscriptions for individual usage is also expensive and were beyond the reach of the poor.   

Conclusion 

 It can be  deduced that uses and gratification theory have been effective in students’ application of its principle in 

their preference for various social network sites based on the gratifications they get from using it; ranging from 

academic purposes to finding information, making friends, connecting with people etc. among others  as well as on 

the businesses as it helped boost the economy a little  during the pandemic lockdown. Though businesses were 

greatly affected during the pandemic but the availability of social media platforms helps ease the burden has 

businesses where been conducted from homes through the use of various social media network platforms. Its 

provision in the forms of internet, Facebook, cloud computing, Instagram etc.  brought digital opportunity, which in 

turn made information and knowledge available for all seamlessly during the lockdown.  Its application has also 

improvement in the economy, commerce, living standard, healthcare delivery and live expectancy, and access to 

higher education system. However, the challenges facing its use especially in the education sector in Nigeria must be 

addressed in order to realize its potentials for productivity during challenging times in the country. 

Evidently, The Uses and Gratification Theory is still valid and relevant to social media usage.  
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