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Abstract  

Nigeria is blessed with a wide range of cultural resources that have the potentials of boosting the country’s 

economy if the tourism industry is well harnessed, the media has a major role to play in bringing this to life. 

Hence the purpose of the study to analyze the significance of communication and media in cultural tourism with 

a focus on Oronna festival in Ilaro Ogun state. The survey design was adopted for this study, using random 

sampling techniques. Study population include, tourists/visitors, participants and attendees of the Oronna 

festival. A sample size of Fifty two (52) comprising of two (2) key informants and fifty (50) respondents were 

used for the study. Data gathered was analysed using Simple frequency distribution, Descriptive statistical tools 

such as frequency counts, percentages, tables and bar chart were equally used in the analysis of data.  

It was found that the festival had helped to bring together and unify the people of Ilaro town both home and in 

Diaspora as a result of the publicity that had been done over the years through the media. it is also expedient to 

add that the use of various social media platforms such as Facebook, Instagram, Twitter, and Whatsapp played a 

major role in attracting a lot of tourists both local and foreign and other interested individual to the festival 

which made it more elaborate and colourful. 
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Introduction  

Media communication technologies are imperative for frontline investments for sustainable globalised tourism 

development indicators. The powerful effects of media communications can bring sweeping changes of attitudes 

and behaviour among the key actors in local, national and global tourism for peace, security and sustainable 

development. (Chigozie and Austin,2010). The social, cultural, economic, political and environmental benefits 

of tourism would usher in monumental and historic changes in the country. The media plays a pivotal role in the 

development of the society as well as a major promoter of culture. The media functions within the nexus of 

society and just like the media cannot function effectively without the enabling environment provided by the 

society; the society itself cannot function well without the media. (Adeboye, 2012). “The media is an important 

shaper of our perception and ideas about life, culture and ideas generally. It is a conscious industry that provides 

not simple information about the world, but ways of seeing and understanding it” (Orlu &Orlu, 2013). 

Wilson, (2008) postulates that one of the major relationships that exists between the society and the media is 

that; The communication enterprise gets all kinds of inputs such as human, professional and technology from the 

external environment. These inputs are used for the production of media products. The communication 

enterprise must respond to socially approved values and emphasize those held in high esteem. In other words, it 

must correspond With or reflect the economic, moral, cultural and political traditions of the society (p.80). 

This is not farfetched as the media depends on input from the environment which it in turn gives back to the 

society in terms of culture, politics, tradition and other issues that may arise in the society, so it is safe to say 

that the media and the society are somewhat interdependent. 

 

Regarding the issue of culture in tourism, the input of the media cannot be overemphasised and as such, 

MacBride (et al, 2009) resonates that the media are major carriers of culture and cultural instruments which 

supply the cultural force and shape the cultural experience of millions of people in the modern world. 
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According to Mc Combs and Shaw (2004) people not only learn about public issues through the media, they 

also learn how much importance to attach to an issue or topic from the emphasis the media places upon it. Thus, 

the mass media, both Print and broadcast media can anchor on their strengths to determine special topics on 

issues that can be discussed (Nyekwere and Nyekwere, 2012). They could suggest other communication 

strategies that could be employed by those in position of authority or the relevant ministries in order to keep 

Nigerians abreast at all levels about issues that could lead to tourism development. Frequent publishing of issues 

by the media could result to attitude change and rub off positively on the lives of the people. This they should do 

“through the quantity or frequency of reporting, prominence given to the reports through headline display, 

pictures and layout in newspapers, magazines, films, graphics or timing on radio and television” etc 

(Folarin,2005). 

The idea of using communication for the purpose of advancing the development of tourism centred goals 

received a boost when it was realised that development has to do with the generation of psychic mobility and 

changing of attitudes. It was also realised that the Failures of certain development projects had been due to the 

absence of communication components in the development process thus, human beings are at the centre of 

concerns for sustainable tourism development (Salawu, 2008).  

Communication functions as a facilitator of development through information flow. It lubricates all social 

processes and helps to keep the society together (Olise, 2008).No institution or social group within a given 

society can set and pursue goals that can run counter to the cultural norms and values of the society in which the 

institution or group exits. The mass media should disseminate cultural and artistic products for the purpose of 

preserving the past heritage of the people. The media can also help in the development of culture by awakening 

and stimulating the imagination and aesthetic creativity of individuals, thus leading to the production of cultural 

artefacts (Okunna, 2000). The transmission of Cultural elements form a huge potential for cultural tourism 

development and it helps to preserve cultural values from one generation to another (Umechukwu, 2001,1997). 

An important cultural activity which the media has played a role in promoting is the annual Oronna festival 

held in ilaro Ogun state. The Oronna day festival organised by a committee appointed by the ruling king of ilaro 

is a kind of festival that showcases the rich culture of the people of ilaro and brings indigenes of ilaro both home 

and the Diaspora together. Hence the media plays a major role in promoting cultural tourism in Nigeria.  

Research Objective 

 How does media affect the publicity of the festival 

 What Impact did the governmental and individuals have on the public relations of the festival  

 What role did social media pay in publicizing the festival  

Brief history of Oronna festival  

The strength of a community lies in its heritage, thus the need to preserve and sustain; the people of the ancient 

city of Ilaro in Yewaland, in their resolve not to neglect what makes up the very fabric of their society created 

this one of a kind festival–Oronna festival. Oronna was the mythological hero of Ilaro who distinguished 

himself in battles against the Dahomeans who were a scourge to the area. He promised that even after his death 

if any war should come against Ilaro, his people should call him at his shrine, where he is said to have 

disappeared in the earth leaving a long chain tied around his waist. Oronna festival is an annual festival 

primarily conceived to preserve, uphold and celebrate the rich cultural heritage of Ilaro. This socio cultural 

festival has placed Ilaro on the map of the world. It was officially inaugurated in1992. The vision is to bring 

together annually all the sons and daughters of Ilaro within and outside the Diaspora with a view to reminding 

and instilling in them the spirit of brotherhood and having a sense of belonging towards promoting the rich 

cultural heritage of Ilaro land. (https://www.britannica.com/pace/ilaro)  

 

On May 24, 1992 when the first Oronna day central planning committee was inaugurated it was headed by the 

late Prof. Afolabi Olabuntan highly referred scholar and elder statesman. This committee was also saddled with 

the mandate to make Ilaro and Yewa land the most secure and conducive community in the whole country in 

terms of infrastructure, social amenities, enabling business environment and human resources. Oronna festival is 

https://www.britannica.com/pace/ilaro
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a week long program, featuring all aspect of Ilaro culture, traditional and social life. As a mark of communal 

bound that was established two (2) decades ago, the descendants of Ilaro will gather again from all over the 

world to celebrate one of the largest cultural festival in south west region of Nigeria. Over the years, this festival 

in its unique colours and splendour has drawn thousands of sons and daughters of Ilaro, Traditional cultural 

enthusiasts and international tourist from both inside and outside the country. Oronna festival, with its status has 

beyond doubts become a major tourist attraction and destination for all in Nigeria and around the world. 

Materials and Methods  

Study Area 

Ilaro, is a town in Ogun State, Nigeria. Ilaro houses about 57,850 people. Ilaro is the headquarters of Yewa 

South Local government, now known as Yewaland which replaced the Egbado division of the former Western 

State, and later became a part of Ogun State. Ilaro town is about 50 km from Abeokuta, the Ogun State capital, 

and about 100 km from Ikeja , the capital city of Lagos State.  

Data collection 

Data for this study was collected from primary and secondary sources using different methods of data collection. 

Secondary data was obtained from various sources such as textbooks, journals, past related projects, magazines, 

encyclopaedia seminar papers on media and tourism. As for primary sources Key informant interview was 

employed with men of the ruling house in persons of Mr Wahab Asade and Mr Foloruso Akinyemi who 

also happen to be members of the planning committee appointed by the Olu of Ilaro and have been involved in 

the planning of the previous Oronna day festivals 

Focus group discussion was also put to use by the researchers where random sampling was  put to use in the 

selection of ten respondents each for five focus groups which were engaged in a discussion concerning the 

research topic. Observation method was also put to use whereby the researchers watched and observed some of 

the activities that took place during the event as tourists to get more first-hand knowledge on the festival. 

The data collection process took three days. 

Method of data analysis  

Data collected from the field was analysed using Simple frequency distribution. 

Results  

The informant interviews and focus group discussion with 50 indigenes was successfully carried out at the 

festival held in 2019. Findings suggest that the communications media is very significant in the success of the 

conduct of the festival. 

It was found from the informants that the publicity done over the years helped people of the community to come 

home in attendance of the event and sponsor the festival, it was also found that the publicity of the festival 

helped to increase the number of attendees of the festival over time. 

Private individuals, corporations and the government also played key roles in the success of the festival through 

various means of support. 

 

 

How media affects the publicity of the festival  

According to Mr Asade  



              Proceedings of the 2nd International Conference, The Federal Polytechnic, Ilaro, 10th – 11th Nov., 2020 

2199       Abdul-Azeez  Dawodu & EbunOluwa Dada 

 ‘I have being a member of the ruling house for a very long time and i  know that a lot of the sons and daughters 

of Ilaro are out of the town I think publicity that has been done over the years has helped the sons and 

daughters of this great community  to come home and sponsor the affairs of the festival’  

Mr Asade stated that these things run on substances, on money and so publicizing it will make it more known to 

the sons and daughters that are inbound or that are in the Diaspora and also well meaning individuals will be 

able to know about it and it will also publicize the name of the town. He further stated that Ilaro town is an 

ancient town and that it is worth celebrating along with the likes of Osun Osogbo. 

(Oral information Asade 2019) 

Mr Akinyemi on the other hand had this to say regarding how media affects the publicity of the festival  

‘Media has affected the publicity of the festival mean that it has given it a good PR the festival actually started 

full force  in 1993 and it has grown more than what it used to be. For example last year’s recorded more than 

2000 people but this year as we can see there are way more than that. this means that publicity has actually 

helped inform people and it is changing the mentality of the people in the host community’ 

Mr Akinyemi further stated that; Ilaro town has been publicized through radio, Television programmes 

magazines, and news papers, news paper houses such as this day, vanguard, punch and also TV programmes 

especially on OGTV (Ogun television). 

 According to Mr Akinyemi ‘they are right here right now broadcasting it life so you would realise that media 

is an important aspect because there is no reason to us doing all this things if the world is not going to know 

what we are doing.’  

(Oral information Akinyemi 2019) 

Impact of governmental and individual on the public relations of the festival  

Regarding the impact of government and individual on the public relations of the festival Mr Akinyemi had this 

to say; 

‘ there have been some patriotic sons and daughters of the soil that have been of great impact when it comes to 

the publicity of this festival. They have taken the festival as an essential part of the yearly ritual they should do 

in their home town. For example legendary actor Taiwo Hassan popularly known as Ogogo, has on several 

occasions  organized a lot of activities that will make the festival interesting. 

According to Mr Akinyemi “Also the prominent philanthropist Ibraheem Dende has supported us in every 

aspect of the festival so we are indeed grateful.  Individuals have been doing wonderfully well that it has given 

the festival a good PR.”  

Mr Folorunsho also mentioned that the government has been doing well, he stated that ‘for example  OGTV, a 

parastatal of the state government is here covering the whole event at no expense at all, talking of individual 

impact you can also see Maggi, Indomie, MTN, and different individuals that are showing their love and 

support towards the festival to make it a better event.” Still on governmental contribution you can see that the 

governor of Ogun state is represented, and the commissioner for culture and tourism is also present right there, 

So everything you are seeing right now, might not have been possible without the use of media’. 

 (Oral information Akinyemi 2019) 

 

Mr Asade on Impact of governmental and individual on the public relations of the festival  

‘Individuals will have a lot of impact on it if they are aware about the importance of their  participation in the 

festival.  The media can help create a lot of awareness for people in the host community to take their cultural 
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heritage more seriously everywhere is digital so if information doesn’t go through the digital process it might 

not get anywhere. everything that is happening right now can be viewed anywhere in the world thanks to the 

internet’ 

 

 Regarding governmental role, Mr Asade had this to say ‘The governmental role will be providing social 

amenities and support. Government needs to support tourism and culture, for example the statue of Oronna 

should have been modernised and some amenities should have been added to it to make sure that this place is 

actually a tourism site. The government can actually put policies in place that will improve the state of tourism 

attraction potentials in the town. The governor of the state has actually been suportive, he has shown a lot of 

interest in the people of the state,  

(Oral information Asade 2019) 

 

The role of social media in publicizing the festival  

In other to answer this question in relation to the research topic a focus group discussion was organised with 

randomly selected respondents at the festival 

Key findings from the focus group discussion 

This section focused on the role of social media in publicizing the Oronna festival with regards to ‘Significance 

of media and communication in cultural tourism development with focus on Oronna festival’.  

Social-demographic values of respondents 

Measurement                   Frequency             Percentage %  

AGE 

18 – 25      15    30% 

26 – 35      17    34% 

36 – 45      10    20% 

Above 45      8    16% 

Total   50                                            100% 

 

LEVEL OF EDUCATION 

Secondary school                                                         13                                            26% 

H.N.D                                                                         22                                             44% 

B.SC                                                                           12                                             24% 

Master’s degree                                                           3                                              6% 

Total                                                                          50                                           100%  
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SEX 

Female       29    43% 

Male       21    57% 

Total  50                                           100% 

MARITAL STATUS 

Single       38    76% 

Married      12    24% 

Total  50 100% 

OCCUPATION 

Civil servant      16    32% 

Entrepreneur                 20    40% 

Student      14    28% 

Total                                                                           50                                            100% 

The table above shows that 30% of the respondents are between the ages of 18 to 25, 34% between the ages of 

26 to 35 20% between the ages of 36 to 45 and 16% of respondents were above 45. The table also shows that 

26% of respondents are secondary school certificate owners, 44% had H.N.D, 24% were B.sc holders and 6% 

are Master’s degree holders. 43% of the respondents are female while 57% are male also 76% of respondents 

are single, while 24% are married. 32% of them are Civil Servants, 40% are Entrepreneurs while 28% were 

students. This goes to show that majority of the attendees of the festival were youths between the age of 26 to 35 

and most of them were H.N.D holders and majority were Male, mostly single and a large proportion of which 

are entrepreneurs. 

Result of Focus group discussion 

Variables  FG 1 FG 2 FG 3  FG 4 FG 5 

How did you get to 

know about the 

Oronna day 

festival  

In group one 4 

respondents 

knew about the 

festival through 

facebook, 3 

respondents got 

to know about 

the festival 

through 

instagram 1 

respondent got 

to know about 

the festival 

through 

whatsapp status 

and 2 

respondents 

heard about the 

In group two 

2 respondents 

read about the 

festival in the 

news paper, 3 

respondents 

knew about the 

festival through 

face book and 

also read about 

it in a 

magazine, 1 

respondent 

knew about the 

festival through 

twitter and also 

saw it on 

In group three 

1 of the 

respondents 

knew about the 

festival through 

twitter and also 

saw it on 

television, while 

4 of the 

respondents saw 

it on facebook 

and also on 

whatsapp, 

3 of the 

respondents 

knew about the 

In group four 

6 of the 

respondents 

knew about 

the event on 

facebook 

whatsapp, and 

on instagram, 

While 2 of the 

respondents 

found out 

about the 

event via 

television, 

heard it on the 

radio and also 

In group five 

2 of the respondents 

knew about the festival 

through the radio and 

also read about it in 

news papers  

While 4 of the 

respondents knew 

about the event on 

facebook, on whatsapp 

and also on twitter, 

2 of the respondents 

knew about the event 

through instagram and 

also on blogs  
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festival on the 

radio. 

respondents got 

to know about 

the festival on 

the television, 1 

respondent got 

to know about 

the festival 

through the 

whatsapp, 1 

respondent got 

to know about 

the festival on a 

blog and 2 

radio and also 

saw it on 

facebook 

 

festival on 

instagram and 

also saw it on 

blogs  

1 of the 

respondents 

heard about the 

festival on the 

radio and also 

saw it on 

television, and  

1 other 

respondent heard 

about the 

festival on the 

radio and also 

read about it in a 

magazine.  

read about it 

in newspapers  

1 of the 

respondent 

knew about 

the festival on 

twitter and 

also on a blog 

and 1 more 

respondent 

read about the 

festival in a 

magazine and 

also saw it on 

television  

 

2 of the respondents 

saw it on television and 

also read about it in 

magazines   

Source; researcher’s field work 2019 

 

 

 Frequency at Which Respondents Knew About the Festival through Various Media 

Platforms
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The bar chat shows the frequency at which respondents got to know about the event from various media 

platforms.  42% of the respondents got to know about the event through facebook, 14% through Twitte, 28% 

knew about the event Via Instagram, 14% through Blogs, also 14% found out about the event on Television, 

12% read about the festival in news papers, 32% saw promotion of the festival on Whatsapp status, 16% heard 

about the festival on Radio and finally 14% of the respondents read about the festival in Magazines. This means 

majority of the respondents found out about the festival through Facebook and the least of the respondents found 

out about the festivals via Newspapers. 

Discussion on Focus group 

The Focus Group Discussion (FGD) participants were asked to talk about how they got to know about Oronna 

festival. Most of the respondents admitted that they had found out about the festival on various media platforms 

and that they would not have come for the festival if not for the fact that they had heard or seen promotional 

materials about the festival on various platforms which motivated them to come for the festival. A large amount 

of them found out through social media platforms, especially facebook and whatsapp which is majorly used by 

youths, although a little amount of the respondents also found out through newspapers and radio which were 

mostly respondents above the age of 45.  

This goes to show that the media had a major role to play in the attraction of different people from far and wide 

to the event which lead to them experiencing the event and also shaping their ideas about the Oronna festival. 

Had it not been the media publicity done by the organisers of the event, the event would not have had as many 

attendees as were present during the festival. 

Discussion on Key informant interview 

The key informants were interviewed on how media affected the publicity of the event and the Impact of 

governmental and individual on the public relations of the festival. They both agreed to a large extent that 

publicity that has been done previously helped to contribute to the success of the event in terms of bringing back 

and unifying the indigenes of Ilaro all around Nigeria and in Diaspora and it also brought about some form of 

sponsorship from individuals, private organisations such as MTN, Maggi, Indomie and government parastatals. 

Had there not been massive and aggressive promotional campaign about the festival, most of the contributions 

towards the development of the event might not have been possible as most of the sponsors will not have known 

about the festival in the first place.  

This means that publicity has actually helped to inform people about the festival and it directly and indirectly 

changed the mentality of the people of ilaro and made them realise the beauty in celebrating and promoting their 

culture which has in turn helped to foster the development of cultural tourism in ilaro ogun statae and Nigeria 

generally. The media should be carried along in the development process of tourism as it has a major role to 

play in shaping and projecting of positive image of the Nigeria tourism industry to the rest of the world. 

Conclusion 

From this paper, the study reveals that the media is central in promoting tourism development in Nigeria as well 

as plays a pivotal role in the transmission of culture. Apart from the media being practical in its announcement 

on issues bordering on tourism development, there should be consistent support and encouragement to all and 

sundry to preserve their culture. This can be further built up through provision of community media to serve the 

interest of specific places with cultural tourism development. The media undeniably serve as front line of 

information; they should employ and pull their power to lend their voice strongly on specific issues especially 

issues concerning tourism. In this regard the need for people to be aware of the importance and benefits of 

cultural tourism to their society. They should not only inform but sensitize and educate Nigerians bearing in 

mind that they are agenda setters and as such can decide what people should think about by the importance they 

accord certain issues. They can achieve this by positively projecting events and festivals about tourism. A 

typical example is the hype and promotion of 2021 Oronna festival which should be on air and buzzing by 2020 

as a way of preparing and stimulating the minds of the people of ilaro both home and in the Diaspora to 

participate when the festival eventually kicks off in earnest. 
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Also social media platforms such as facebook, twitter, whatsapp and instagram should be put to use by 

organisers of tourism events and tourism stakeholders more frequently in projecting positive image about 

tourism to the public and creating awareness about tourism activities and tourism development generally as it 

has been deduced that this platforms go a long way in shaping the ideas of people about things and issues in the 

society. 

The media should do more in terms of advocacy on cultural activities in ilaro and Ogun state as a whole to keep 

the people alert and conversant with such cultural activities thereby leading to tourism development in the state. 
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