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Abstract 

This study examines the effect of credit management on the profitability of manufacturing firms using two 

quoted firms on the Nigerian stock exchange as a case study. This study intended to determine whether a credit 

management mechanism using the receivable collection period, liquidity management, and payable payment 

period, have an effect on the profitability of a manufacturing firm which was measured using Return on Assets 

(ROA). Data was sourced from annual reports of the two companies, which provides empirical evidence for the 

two (2) manufacturing firms in Nigeria from 2013 to 2018. In other to achieve the objectives of the study, data 

collected was analyzed using descriptive statistics and Linear Regression to test for normality of variables on 

data obtained from annual accounts of the Companies under study. Data obtained were further analyzed by the 

use of financial ratios while the three hypotheses formulated were tested with ANOVA using SPSS statistical 

package 17.0 Version. From the analysis made, it was discovered that there is a significant relationship between 

credit management and the profitability of manufacturing firms, based on their Receivable collection period, 

Payable payment period, and Liquidity management. From the result, the researcher recommends among others 

that the sales department of the manufacturing firms must know about credit management to encourage the sales 

of their products and to make sales on credit to improve the firm’s profitability performance, likewise, credit 

should be converted to cash in the shortest possible period. 

Keywords: Receivables, Payables, Profitability, Payables payment period, Return on assets  

 

Introduction  

To remain profitable, businesses must ensure proper management of accounts receivables, for without it; 

receivables will build up to excessive levels leading to declining cash flows. Mismanagement of receivables can 

amount to bad debts incidence that leads to a reduction in the business’ profitability (Foulks, 2015). Credit 

decision becomes more difficult when the financial conditions of the country where the firm operates are 

typically uncertain, a company’s credit policy refers to the actions taken by a business to monitor, and collect 

the cash for outstanding accounts receivable (Maysami, 2010 as cited in Raymond et al. 2015). The credit policy 

of a typical organization contains the following variables: collection policy, cash discount, credit period, and 

credit standard, while Schilling (2014), classified it as credit limits, credit terms, deposits, customer information, 

and documentation. And each of the components of a company’s credit policy is used as a tool for monitoring 

account receivables that arise out of credit sales.  

There is no particular universal credit policy that should be adopted by every organization. The credit policy of 

an organization should therefore be based on its particular standards, current economic conditions, and the 

degree of risk involved. Pandey (2004), in his study, found that bad debt losses arise when the firm is unable to 

collect its accounts receivable as a problem of credit management. The size of bad debt losses depends on the 

quality of accounts accepted by the firm. Uchegbu (2014) explained that it is wise to discourage bad debts by 

adopting a very good credit management system. When a firm sells its products or services and does not receive 

cash for it, the firm is said to have granted trade credit to its customers. Trade credit creates accounts receivables 

that the firm is expected to collect in the future (Kungu, Wanjau, Waititu & Gekara, 2014). Trade credit is very 

important to a firm because it helps to protect its sales from being eroded by competitors and also attracts 

potential customers to buy at favorable terms. As long as there is competition in the industry, selling on credit 

becomes inevitable. A business will lose its customers to competitors if it does not extend credit to them. 

Therefore, investment in accounts receivables may not be a matter of choice but a matter of survival (Kakuru, 

2015). Investment in receivables has both benefits and costs; it becomes important to have such a level of 
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investment in receivables at the same time observing the double objectives of being liquid and profitable. Trade 

payable is a form of credit enjoyed by the firm from its customers, how well the firm can manage its payables 

also have an impact on his profit and liquidity. Payables are the amount on purchases made by the firm or 

organization where the cash payment is in a future period. The management of trade payables is a form of credit 

management by the company, in other to ensure and maintain the loyalty of their customers, those trade 

activities that involve purchases of goods, raw materials, and other services that do not involve payment of cash 

are also relevant to the survival of the business. The credit Management function consists of all of a company’s 

activities aimed at ensuring that customers pay their invoices within the defined payment terms and conditions, 

while an effective Credit Management serves to prevent late payment or non-payment. Getting it right reinforces 

the company’s financial or liquidity position, making it a critical component in any business. 

Therefore, this study examines the effects of credit management practices on a firm’s profitability. The objective 

of this research is to measure the effect of credit management on the profitability of the manufacturing firms, 

credit management serves as an excellent way for businesses to remain financially stable. Competent credit 

managers seek to not only protect the vendor from possible losses but also protect the customer from creating 

more debt obligations that cannot be settled promptly. Several factors were used as part of the credit 

management process to evaluate and qualify a customer for the receipt of some form of commercial credit which 

includes, gathering data on the potential customer’s current financial condition including the current credit score 

(Marcus, 2016). This study provides answers to the following questions: Does credit policy affect firm 

profitability? Does liquidity management affect firm profitability? Does account receivable on turnover affect 

firm profitability? The effect of credit management on the profitability of manufacturing companies quoted in 

the Nigerian stock exchange. Six (6) years (2013-2018)  account period was adopted, the two companies used 

for the study were the  Nigeria Breweries PLC and the Unilever Nigeria PLC. Besides, these companies were 

selected based on the availability of their annual report to enable the researcher to analyze the objectives. 

Literature review 

Credit policy refers to guidelines that spelled out how to decide which customers are granted credit, the exact 

payment terms, the limits set on outstanding balances, and how to deal with delinquent customers, (Krueger, 

2015). According to Brigham, (2015) credit policy is defined by the credit period, credit standards, the firm’s 

collection policy, and any discount given for early payments in an organization. Omolumo, (2013) explained 

credit policy as the decision variable that influences the amount of trade credit that is invested in receivables 

which a firm may undertake at any time, authors like (Pandey, 2004), (Atkinson, 2015), combine terms such as 

credit period, credit standards, collection policy, cash discounts, and credit terms in the management of credit. 

The issue of credit policy zeroes down to account receivables (Charles, 2014). Accounts receivable can be 

broadly defined as uncollected sales or sales on credit. Nwude (2013) described accounts receivable as the 

amount owed to a firm by its customers who have purchased goods or services on credit. The accounts 

receivable is one of the largest assets of a business, (Dunn, 2014).  As a result of this tangible proportion which 

receivables take in the whole of an organization’s assets and due to its vulnerability to bad debts and losses, it is 

necessary to manage it appropriately. Credit policy is the most popular medium of managing and regulating 

receivables. .According to Miller (2008), there are at least four reasons why an organization should have a 

written credit policy, and they each add to the productivity of the entire organization. Customer Attraction, 

Liquidity decision, Competitive Strategy, and the effects on the Balance Sheet. 

Liquidity plays a significant role in the successful functioning of a business firm. A firm should ensure that it 

does not suffer from lack-of or excess liquidity to meet its short-term compulsions. A study of liquidity is of 

major importance to both the internal and the external analysts because of its close relationship with the day-to-

day operations of a business Bhunia (2010). The liquidity requirement of a firm depends on the peculiar nature 

of the firm and there is no specific rule on determining the optimal level of liquidity that a firm can maintain to 

ensure a positive impact on its profitability. Trade receivables are further classified into trade receivable sand 

non-trade receivables. The amount which is owed by customers for goods and services sold in the course of 

carrying on a business is termed trade receivables while on the other hand any amount owed by customers 

arising from a variety of transitions that are oral or written promises to pay other than goods at a later date is 

called non-trade receivables. 

Lawrence (2013) stated that the objective of managing accounts receivable is to collect receivable without 

losing sales from high-pressure collection techniques. Accomplishing this objective encompasses; credit 

selection and standard which involve the application of the technique for determining which customer should 

receive credit. To minimize the loss due to not receiving money from account receivables is the main aim of 

liquidity management (Investopedia, 2018). Economic conditions and firms' credit policies are the chief 

influence on the level of a firm’s account receivable (James, 2012). A firm may report large profits and still 
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suffer liquidity problems if the bulk of its transactions are in account receivable and collection policy is not 

effective. Credit and collection policies encompass the quality of accounts accepted, the credit period extended, 

the cash discount is given, certain special terms, and the level of collection expenditure. Eugene (2012) 

explained the optimal credit policy that the optimal level of accounts receivable, depends on the firm’s own 

unique operating conditions. A firm with excess capacity and low variable production cost should extend credit 

more liberally and carry a higher level of receivable than a firm operating at full capacity on a slim profit 

margin, a low-profit margin would suggest ineffective management and investors would be reluctant to invest in 

such business. Profitability is the ability to make returns from all the business activities of an organization, 

company, firm, or enterprise and the concern of every firm lies with its profitability. Profitability shows how 

efficiently the transport firms can manage their account receivables along with the auditing process. (Lunalo & 

Onyiego, 2019). 

Profitability is also considered as the rate of return on investment and a widely used financial measure of 

performance. Hence, if there will be an unjustifiable over-investment in current assets then this would 

negatively affect the rate of return on investment. The primary goal of credit management is to control the 

current financial resources of a firm in such a way that a balance is reached between the profitability of the firm 

and the risk associated with that profitability (Ifurueze, 2013). The greater the risk associated with a business the 

more profitable it is adjudged and vice-versa. Profitability is determined by the capital structure, size, growth, 

market discipline, risk, and reputation of a firm. Corporate profitability is measured using ratio analysis when 

we examined the profitability with sales includes ratios such as Gross profit margin, Net profit margin, 

Operating expense ratio, and so on. However, profitability to investment, which to a greater extent justifies the 

efficiency and performance of a firm, includes ratios such as Return on Investment (ROI), Return on Equity 

(ROE), Earnings per Share (EPS), Dividend Per Share (DPS), Dividend Pay-Out Ratio (DPR), Dividend Yield 

(DY) And Earnings Yield (EY), Price-Earnings Ratio (P/E), Market Value To Book Value Ratio (MV/BV). 

Profitability and management efficiency are usually taken to be positively associated such that poor current 

profitability may threaten current management efficiency and poor management efficiency may threaten 

profitability. It is related to the goal of shareholders’ wealth maximization, and investment in current assets is 

made only if an acceptable return is obtained. Therefore, the management of investment in current assets is an 

aspect of corporate finance and it has the capacity of influencing how profitable a firm is. Oladipupo and Okafor 

(2013) examined the implications of a firm’s liquidity management practices on its profitability. 

ROA gives an idea as to how efficiently management uses its assets to generate earnings (Khatab, Masood, 

Zaman, Saleem &Saheed, 2011). Ivestopedia (2013) explains that ROA gives earning were generated from 

invested capital. ROA for public companies can vary substantially and will be highly dependent on the industry. 

It is often computed by dividing Profit after tax by total assets alternatively, it can be calculated by dividing 

Earnings before Interest and Tax (EBIT) by total assets. Gakure, Onyango, Cheluget, and Keraro (2014) studied 

the relationship between working capital management and the performance of 15 manufacturing firms listed at 

the Nairobi Stock Exchange from 2006 to 2010. Using a regression model, they found that there was a strong 

negative relationship between a firm’s performance and liquidity of the firm. However, the effects of the 

independent variables except the average payment period were not statistically significant though the overall 

model was statistically significant. 

Analysis of liquidity needs the preparation of cash budgets and cash flow statements; but liquidity ratio, by 

establishing a relationship between cash and other current assets to current obligations, provided a quick 

measure of liquidity (Pandey, 2015). The most common ratios, which indicate the extent of liquidity or lack of 

it, are  Receivable Collection Period (DCP): DCP ratio is calculated by dividing Trade receivables by Turnover 

and multiplies by 365 days, thus average trade receivables x 365 days, while payables payment period, is 

calculated using average payables multiply by 365days.  

Transactions Costs Theory 

First developed by Schwartz (1974), this theory conjectures that suppliers may have an advantage over 

traditional lenders in checking the real financial situation or the creditworthiness of their clients. Suppliers also 

have a better ability to monitor and force repayment of the credit. All these superiorities may give suppliers a 

cost advantage when compared with financial institutions. Three sources of cost advantage were classified by 

Petersen and Rajan (2014) as follows: information acquisition, controlling the buyer and salvaging value from 

existing assets. The first source of cost advantage can be explained by the fact that sellers can get information 

about buyers faster and at a lower cost because it is obtained in the normal course of business. That is, the 

frequency and the number of the buyer`s orders give suppliers an idea of the client`s situation; the buyer`s 

rejection of discounts for early payment may serve to alert the supplier of a weakening in the credit-worthiness 

of the buyer, and sellers usually visit customers more often than financial institutions.  
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Portfolio Theory 

Since the 1980s, companies have successfully applied modern portfolio theory to market risk. Many companies 

are now using value at risk models to manage their interest rate and market risk exposures. Unfortunately, 

however, even though credit risk remains the largest risk facing most companies, the practice of applying 

modern portfolio theory to credit risk has lagged (Margrabe, 2013). Companies recognize how credit 

concentrations can adversely impact financial performance. As a result, several institutions are actively pursuing 

quantitative approaches to credit risk measurement. This industry is also making significant progress toward 

developing tools that measure credit risk in a portfolio context. They are also using credit derivatives to transfer 

risk efficiently while preserving customer relationships. Portfolio quality ratios and productivity indicators have 

been adapted. Kairu (2014) the combination of these developments has vastly accelerated progress in managing 

credit risk in a portfolio context. Companies increasingly attempt to address the inability of the asset-by-asset 

approach to measuring unexpected losses sufficiently by pursuing a portfolio approach. One weakness of the 

asset-by-asset approach is that it has difficulty identifying and measuring concentration. Concentration risk 

refers to additional portfolio risk resulting from increased exposure to credit extension, or to a group of 

correlated creditors (Richardson, 2012). The Hypotheses stated were to assist in the  achievement of the 

objectives of the research 

Methodology 

The study examines the impact of profitability and credit management on manufacturing companies in Nigeria. 

The analysis is conducted based on secondary data from the financial statement of two selected manufacturing 

companies in Nigeria, (Unilever Nigeria Plc. and Nigeria Breweries Plc.), their shares are listed on the Nigeria 

Stock exchange Fact Book with the sample period of 6years i.e. (2013 – 2018). Descriptive design research was 

adopted, the sample size is the portion of the total population which the researcher used for the study. This study 

used six years of the audited annual report of the two manufacturing companies. The technique of sampling used 

is the random sampling technique, the random sampling is applied because of the need to select a sample based 

on the availability of required information and data to achieve the objective of the study. The major source of 

data is the secondary source which is the data collected from the annual financial reports and accounts of 

companies, the Nigerian Stock Exchange factbook. The annual reports and accounts are sourced from an 

internet database addressed to the various companies’ websites respectively. Data is collected from already 

audited annual reports from the year 2013 to 2018 of two manufacturing firms quoted in the Nigerian Stock 

Exchange (NSE). To ensure the reliability and validity of the research study, the Durbin-Watson statistics under 

regression was adopted. The Dublin-Watson is used to test for the reliability and validity of the variables 

employed to investigate the research problems by testing for the presence or absence of auto-correlation among 

the variables. For the test of hypotheses, a statistical nonparametric test called Analysis of Variance (ANOVA) 

was used because it measures or tests three or more independent means. The data are presented in the tables and 

the results together with the interpretation are presented below.  

The profitability variable used for this study is (Return on Asset), while the Credit Management Variables are 

the  Receivables Collection Period (RCP), and the Payables payment period (PPP). The data are presented in 

tables, collected from the annual reports and accounts of the year (2013-2018) of the companies under study. 

Data obtained were subjected to statistical analysis using Analysis of Variance (ANOVA). Hypotheses 

formulated for the study were tested with the ANOVA for opinion differences, using the Statistical Package for 

Social Sciences (SPSS) version 17.0 software package. 

Model Specification 

The general form of the panel data analysis model is specified as: 

Y = α + β Ft + μ       ................................................................  (1) 

Where: 

Y = dependent variable (firm performance measures) 

α= constant 

β = is the coefficient of the explanatory variable (Credit Management mechanism) 

Ft = explanatory variable in the estimation model 

μ = error term 

FUNCTIONAL FORM 

ROA = F (PPP, RCP.). 

Where;   

ROA is the dependent variable. 

PPP is payable Payment Period  
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RCP is Receivables Collection Period  

PPP and RCP are the independent variables 

ROA = α + β1PPP + β2RCP + μ ….................................................................... (2) 

ROA is the Return on Asset (profit after tax/ total asset) for the assessable period 

 

Presentation of results and discussion 

This study presents, analyze, and interpret the result of the data collected. This focused on data presentation, 

analysis, and interpretation of results likewise the discussion of findings. The results are presented in tables and 

subsequently analyzed. The interpretation of the data showed the usefulness of the data for the research topic. 

An analysis of the effect of credit management on the profitability of manufacturing firms in the Nigerian stock 

market using descriptive statistics which comprises Mean, standard deviation, Variance, and linear regression 

technique. 

 

Table 1:  Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

 Statistic Statistic Statistic Statistic Std. Error Statistic 

ROA 10 2.4 17.0 8.610 1.3958 4.4140 

RCP 10 10.8 139.8 55.020 12.7137 40.2044 

PPP 10 5.3 99.1 36.820 9.0550 28.6345 

LIQMT 10 48.8 79.8 60.783 3.2339 10.2265 

Valid N (listwise) 10      

Source: Output from SPSS using secondary data collected from case studies, 2018. 

It was observed on the average over five years period (2013-2018) covered in this study, the mean of the 

average ROA shows 8.610, which the maximum ROA is depicted by 17.0 and the minimum of 2.4. The table 

also shows that the average Receivables collection period value was 99.1 on maximum while the minimum 

value stood at 5.3. 

 

Table 2:  Model Summary 

Model R R Square 

Adjusted 

R Square 

Std. The 

error of the 

Estimate 

Change Statistics 

Durbin-Watson 

R Square 

Change F Change df1 df2 

Sig. F 

Change 

1 .822
a
 .676 .514 3.0780 .676 4.169 3 6 .065 2.024 

a. Predictors: (Constant), LIQMT, RCP, PPP 

b. Dependent Variable: ROA 

Source: Output from SPSS using secondary data collected from case studies, 2018 

It shows how much of the variance in the dependent variable (Return on Asset) is explained by the independent 

variable (Receivables collection period, Payables payment period). The R Square value is 0.676. This means 

that the Receivable collection period explains 67.6% of the variance of return on assets. The adjusted R Square 

shows .514, while the standard error of estimate indicates 3.0780 which represents the error term that was not 

captured in the model. 

Table 3:  ANOVA
b
 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 118.503 3 39.501 4.169 .065
a
 

Residual 56.846 6 9.474   

Total 175.349 9    

a. Predictors: (Constant), LIQMT, RCP, PPP 

b. Dependent Variable: ROA 

Sources: Output from SPSS using secondary data collected from case studies, 2018 
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The table showed the sum of the square, degree of freedom (n – 1), F-statistical probability. The F-statistical 

probability is shown as 4.169 which is statistically significant. Hence, Since F-Value is greater than the “Sig” 

value, we reject the Null hypothesis and accept alternative then it is appropriate to conclude that credit 

management has a significant influence on manufacturing firms' profitability measured in terms of Return on 

Asset. 

 

    Table 4                                             Coefficients 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 5.301 13.333  .398 .705 

RCP .084 .135 .770 .626 .555 

PPP -.274 .236 -1.778 -1.160 .290 

LIQMT .144 .245 .334 .588 .578 

a. Dependent Variable: ROA 

Sources: Output from SPSS using secondary data collected from case studies, 2018 

 

The table above depicts that the beta coefficient is 0.184 with a significance level of 0.799. This indicates the 

effect of Payables payment period (which represent Credit Management) on the company’s Return on Asset 

(which represent Profitability) is positive and significant, which means that the Payables Collection Period fall, 

as the Return on asset remains constant 

 

Test of Hypothesis 

Hypothesis one 

HO: Credit policy cannot affect profitability management in manufacturing companies in Nigeria. 

Descriptive statistic and Linear Regression is employed as considered appropriate. Table 5 (module three) above 

which reveal that F-statistical probability is shown as 4.169 which is statistically significant. Hence, Since F-

Value 14.956 is greater than the “Sig” value of 0.05, we reject the Null hypothesis and accept alternative then it 

is appropriate to conclude that credit management has a significant influence on manufacturing firms 

profitability measured in term of Return on Asset. 

Hypothesis two 

Ho: There is no significant correlation between the Profitability and Creditor Payment Period of the company in 

Nigeria. 

 

Table 5                                                 ANOVA
b
 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 114.434 1 114.434 14.965 .005
a
 

Residual 61.174 8 7.647   

Total 175.608 9    

a. Predictors: (Constant), RCP 

b. Dependent Variable: Profitability (ROA) 
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Table 6:    ANOVA 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 97.737 1 97.737 10.041 .013
a
 

Residual 77.871 8 9.734   

Total 175.608 9    

a. Predictors: (Constant), PPP 

b. Dependent Variable: ROA 

 

Ho: There is no significant correlation between the Profitability and payables Payment Period of the company in 

Nigeria. 

 

Descriptive statistic and Linear Regression is employed as considered appropriate. Table 7 (module three) 

depicts that if F-Value is equal or greater than the “Sig” value, we reject Null and accept the alternate 

hypothesis. Since the F-value is greater than the “Sig” value (10.041>.013) we reject the Null hypothesis and 

accept the alternative hypothesis which stated that there is a significant correlation between the profitability and 

Payable payment period of the companies in Nigeria, which mean that the higher the payment period the higher 

the profitability of the companies 

Hypothesis three 

Ho: The liquidity position of the firm does not significantly affect firms’ profitability 

 

Table 7:  ANOVA
b
 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 11.366 1 11.366 .786 .416
a
 

Residual 72.339 5 14.468   

Total 83.705 6    

a. Predictors: (Constant), LIQMT 

b. Dependent Variable: ROA 

 

Ho: There is no significant correlation between Profitability and payables Payment Period of the company in 

Nigeria 

Descriptive statistic and Linear Regression is employed as considered appropriate. Table 7 (module three) 

shows that if F-Value is equal or greater than the “Sig” value, we reject Null and accept the alternate hypothesis. 

Since the F-value is greater than the “Sig” value (.786>.416) we reject the Null hypothesis and accept the 

alternative hypothesis which stated that the liquidity position of the firm significantly affects the profitability of 

the firm in Nigeria manufacturing firms 

Conclusion and Recommendations 

The research has made findings and has presented the results, the findings reveal that there is no significant 

relationship between credit management and profitability of manufacturing firms under study based on their 

receivable collection period and Payable payment period, this agrees to the study carried out by Ojeka, (2012) 

while the Liquidity management shows that there is a significant influence on their profitability, this is in 

agreement with Raymond et al. (2015). The reasons why there is no significant relationship between the 

receivable collection period to manufacturing firms' profitability could be attributed to a high collection period 

which means that manufacturing firms should work hard to achieve a high receivable turnover ratio which will 

have a positive effect on its profitability. Also, in agreement with Gakure, Cheluget, Onyango, and Keraro 

(2014) that thought that there is a strong negative relationship between a firm’s performance and liquidity of the 

firm, the average payable payment period was not statistically significant whereas the overall model was 

statistically significant.  

Based on the analysis of data and findings of this research, the following recommendations were proffered to 

encourage credit facilities in manufacturing firms: 
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 The sales department of the organization must know about credit management to encourage the sales of 

the product of the organization and to make sales on credit to improve the firm’s profitability 

performance.   

 The companies should increase the rate of credit sales to trustworthy customers only even though credit 

sales is a marketing tool to maintain customer relationships within and outside the organization.  
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APPENDIX 

Table 1: The Annual Account Analysis of Nigeria Breweries Plc. 

 

S/N Credit Management 2013 2014 2015 2016 2017 2018 

  Days Days Days Days Days Days 

1. 

 

Receivables Collection Period (RCP) 

Average trade receivables x 365 days 

       Turnover 

5.3 

 

22.41 20.5 23.23 21.59 39.5 

2. 

 

Payables Payment Period (PCP) 

Average trade payables  x 365 days 

   Cost of goods sold 

10.76 45.64 39.79 40.9 37.01 

 

 

 

64.9 

 Profitability % % % % % % 

3. 

 

ROA 

Profit After Tax  x 100 

Total Asset 

17.00 13.02 10.67 7.72 8.6 4.9 

Source: Annual Account of Nigeria Breweries Plc 2013 and 2018 

 

Table 2: The Annual Account Analysis of Unilever Nigeria Plc 

S/N Credit Management 2013 2014 2015 2016 2017 2018 

  Days  Days Days Days Days Days 

1. 

 

Receivables Collection Period (RCP) 

Average trade receivables*365days 

       Turnover 

13.57 55.93 62.51 99.1 44.1 48.5 

2. 

 

Payables Payment Period (PPP) 

Average trade payables x 365 days 

   Cost of goods sold 

21.68 87.64 96.97 139.75 30.01 63.8 

 Profitability % % % % % % 

3. 

 

ROA 

Profit After Tax  x 100 

Total Asset 

10.98 5.27 2.37 4.23 6.2 8.0 

Source: Annual Account of Unilever Nigeria Plc 2013 and 2018 

 

   Table 3                             Correlations 

  ROA RCP PPP LIQMT 

Pearson Correlation ROA 1.000 -.747 -.808 -.559 

RCP -.747 1.000 .947 .503 

PPP -.808 .947 1.000 .720 

LIQMT -.559 .503 .720 1.000 

Sig. (1-tailed) ROA . .007 .002 .046 

RCP .007 . .000 .069 

PPP .002 .000 . .009 

LIQMT .046 .069 .009 . 

N ROA 10 10 10 10 

RCP 10 10 10 10 

PPP 10 10 10 10 

LIQMT 10 10 10 10 

 

 
 
 


